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Measure. Community. Impact.

LBGCanada companies use the LBG Model to
O FLLHEE measure the impact of community

to impact

investment in Canada, and internationally.
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Community Investment Audit Results 2015

External Resources Leveraged Funds Erom
$141,345,894 External Sources
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A Recognized Symbol of Quality

cenovus 2014 Corporate

CRreport  CEO message  governance

TOTAL VALUE OF INVESTMENTS
TO THE COMMUNITY IN 2014

$2)46,823

$3,497,894
Total value
of investment:
$19,540,095

In 2014, the total value of our investment
in the community, as audited by LBG, was
$19.5 million.

AKEHOLDER ENGAGEMENT

Engaging with stakeholders is a critical part of our business. We want
those who have a vested interest in our operations to understand
who we are as a company and how we do business. We also want to
understand thew interests in our projects and hear what they have to
say about our company and our industry. These interactions allow us
to budd our project plans in order to mitigate any concerns raised by
local communities and help us be better at what we do.
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We strive to create an open flow of communication with stakeholders
to ensure they know our company and understand our projects and
we understand their concerns, Here are some of the ways we
engaged with our stakeholders throughout the year:
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Understanding the impact of our community investment program is citical to our program's sugcess. We work with
the London Benchmarking Group & and use their methodology to measure cu

pact, Our community investments

can be categorized as follows:

Philanthropic investment: cne-time or intermittent donations in response to charity appeals or in support of
employee charitable activities (see section on humanitarian refief)

Social investment: long-term strategic involvement in community partnerships that address a specific range of
important social issues (see strategic partnerships section)

* Commercial initiatives: activities in the community that directly support a business objective or promote or

protect TELUS' commercial interest (see section on cause marketing)

= Employee giving: contnibuticns to a community project that can be directly linked to our invoivement in the

project (see Employee and Reti

ree Programs section)

TELUS total giving

2013 2
892 6.80
17.08 18.97
17.02 1478
323

46.23 43.98
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Insights & Opportunities Reporting
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